


and go, but there are a few constants — it's very cold much of the year, the Aurcrg Borealis

There i no shortage of tales about waytarers heading up to Canada’s north, looking for
a new life adventure. And with nearby diamond and precious metal mining, Yellowknife,
Morthwest Terntones sees its fair share of new faces. The locals will tell you that pecople come

15 stunning, and the inhabitants of Canada's north enjoy a good brew. Hetcher Stevens

has lived in Yellowknife his entire adult life, building a career as a mechanic for a major

car company. He and his wife Miranda were looling to beat the high cost of beer in the
Morthwest Terntones by trying their hand at heme brewing. However, this hedge agamnst iquor
taxes turned into a fulHime career in brewing.

The HWT Brewing Co. is the northern most brewery in Canada. They combine Canadian-
grown grains with the purest water in the world to create their unigue beers, infused with
the “can-do, make-do" spint of the Morth. Spotlight on Business spoke with Fletcher Stevens
about how the NWT Brewing Co. came about, and the challenges of brewing in Canada’s
remote north.

ome brewing sparked an interest, and the interest sparked an
obsession. Then before you knew it, | was manufacturing my
awn components and building jimmy- rigged brewhouses.™
From there, Fletcher decided to brew the beer to be served at his
own wedding reception, and hiz concoctions received rave reviews
from the guests. It was allthe boost he needed. That seed of confi-
dence in his brewing capabilities grew until he was finally faced with a
choice. Stay on as a mechanic, with a steady income and ocpportunity
for edvancement within & larger corporate structure, or walk away

and-pursue-what-had now become-a-full-onobsession:

Hiz wife Miranda was, herself, interested in the hospitality industry,
but more from the culinary side. Her dream was to run a small café
and create unique entrés out of the kitchen. Combining & great
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kitchen with a top-notch brewhousze zeemed to be the
logical answer. But Fletcher still needed to pasz & more
vigorous acid test before taking the plunge out of his finan-
cial|;-.r gacure position in the automotive industry. Hiz beer
was getting rave reviews from his friendz and family, but he
needed a little mors objectivity before diving in head firat.

Canada-wide home-brew competitions were the answer.
So in late 2012, he began bringing hiz beerz to Calgary,
Winnipeg and other surrounding urban centres and
entering into their home-brew competitione. Stacking his
beers up againat other obaassive amateur brewmasters was
the only way to ses whers he stood as & brewer. He walked

from hiz first competition with some advics, useful eri-
tiques on his beer, and a littls knowledge on how to cate-
gorize hiz brews. .. but no hardware.

Mot to be discouraged, he applied the knowledge he gained
from his first ﬂ{:mﬁiﬁﬁm and won medals in all of the follow-
ing competitions for the recipes he uzee in hia brew pub today.

The last time & brew pub opened in Yallowknife was zome
20 years sarlier, but had failed to reslly establizh itzelf in
the community. Fletcher and Miranda saw their new-found
talents as an opportunity to take advantage of a gap in the
marketplace and fulfill dreams of cwning their own brew
pub. It was time to take the leap with both feet. In January T T
2014, Fletcher quit hiz full-time job in the auto industry and ] '
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The first roadblock wes guick to rear its head. Amidst
building the brew pub, they realized that Territorial Gow-
ernment legizlation was creating administrative road blocks
and hurdlea. “The liquor laws up here are sencitive areas
to deal with. There are lotz of social izsues surrcunding
liguor and dry communities in the areas around the bar
So the Territorial Government iz very protective about it's
liguor legislation... We actuslly had to convince them that
we waren't a distillery. And we alzo had to convince the
municipal government that cur equipment wasn't going to
explods! We had to educate them on the whole process.”

Fletcher and Miranda's efforts actually did get legislation
changed. And not in any insignificant way either. “We used
to have the highsst liguor tax in Canada. It was $2.22/litre
flat rate. So we had to pretty much re-write legizlation. But
before we received confirmation that tax legizlation would
be changed, we had already taken the plunge with both
feat. So we were just riding on the hope that people would
continue to fight for us and bring the tax rates down. And
alzo to allow us to sell our growlers directly to customers,
rather than having to go through a liguor warehouze.”

It was a streszful time in the Stevensz’ household. They wers
ovareesing the building and Renovation of a brew pub.
without actually knowing if legislation would allow them
to operate in 8 way that would maks it an economically
feasible venturs.

Trailblazing can be thankless and frustrating work, as they
were finding out. Even the liguor licensing procezs had
twisted aspects to it that were unigue to their remote
loeation. "It was & cart-bafore- the-horse situation. Wa had
to build the brewery, we had to be able to produce beer
that could be sent out and tested before they would give
us 8 licenze. But in order to brew beer, we nesdad to have &
licenze. So &z we were zoaking all thiz money into the brew
pub, we didn't even know if we were going to be awarded a
licenze to manufacture beer™

“Eliminate, automate and
delegate.”

It waz a testament to their patience and tenacity that the
Stevenz made it through the hoops and evertuslly wers
awarded their licenze. Nevertheless, the problema didn'tend
there. When they finally opened their doors to the public,
they were serving guest beer rather than their cwn craft besr
becauze their American-made brewing sguipment didn't
pazs Canadian certification standards. But at this point, MWT
Brewing Co. had to make money. The financial reserves wers
running dry and the doorz had to swing open for business
&3 8 matter of mere survival. The good news iz that they did
gurvive, and in an act of defiance, they brewed an anniversary
red beer and called it "Evil Red Tape Ala.™

Flatcher explains that the bar and restaurant acens in Yel-
lowknife iz actually experiencing a modest upswing. "The
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diamond mines being such a big industry up here, that has
given thie scena a bit of & puzh. And the Aurora Borealis. val-
lowknife iz the bast place in the world to view the Morthern
Lights. We are sesing thouzands and thousands of tourists,
many from Asia, and the Pacific, sl thizs tourizm hasreally
helped out the hospitality industry.”

Turning to NWT:s beer, Fletcher points out thet convert-
ing the locals to accepting craft beer a8 an altemative to
macro-brewed big-name beer continues to be an ongoing
process. “Mobody was really drinking craft beer here until we
started brewing it. So when we opened with just craft beer
ontap, & kot of people had their doubts. .. But it crested that
niche.”

While the curicus were starting to give NWWT's offerings &
try, Fletcher points out that, as & prudent business move,
he began by brewing styles of beer that would have a wider
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sppeel baze. "Curently we have twele
beers on tap. When we opened, we
started with three beers, and bumped
it up to four right away. We focused on
mare epproacheble recipes, like owr
EBelgiam style Turbid Wit... by the time
wea brewed the Fegged Fine Pele Ale, my
wife fought to heve the recipe changed
becsuse she zeid & lot of people who
tried it thought it wes too bitter... &t
the time we opened, this one was a resl
paletta shock for many peopla.”

Onig of the charming features of the craft
beer movement iz the nomenclaturs.
The creative names for the unigue con-
coctions tend to reflect the environment
in which they were brewed. In MWWT's
caze, they have the “"bug szeries” of
beers. Leading the swarm iz their "Bug
Repellent IP4." Conzidered to be their
flagship beer, this brew iz unabashedly
gll sbout the hops. The website boasts
that it goes great with spice, cheese and
mosquitoes! &t the other end of the
spectrum, they have their “Bug Light.”
Itz a Session &le, lower in slcohol and
spproachable with a citrus finish. All-
in-all, with twehve beers on tap, even the
staunchest of "big beer” drinkers can find
something that will appeal their paletie.

“We used to have
the highest liquor tax
in Canada. So we
had to pretty
much re-write
legislation.”

Despite the challenges azso-
ciated with brewing beer in a remote northern
community, Fletcher iz nothing but positive about
the future. “Yellowknife iz currently doing a pretty
good job of drinking us out of what we produce
in the pub.

We are starting to get our products into other bars
and resteurants in town... And we have hopes to
mave major brewing operations to & warshouse

space and be more of 2 distribution-type brewsary.
That was kind of the goal right off the bat.

Start with a brew pub first. The restaurant iz
important becauss it has money coming in every
day. f we were just & brewery, there would be
times in the cycle where we would have money
going out, but not coming in. So the restaurant
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iz an important piece of the plan” itz importance to pecple who live in remote communities and

have & true connection with their land. "With us at the top of
Talking to Fletcher, you can zense hiz pride in the food end  Canada, we really have to get crestive in remeining committed
craft beer movement that iz gaining steam in Yellowknife. He  to sustainebility... we are on trucked-in weter and trucked-out
speaks of susteinability for his business in e way demonsirates  sewage, 50 there are these constant chellenges.”
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s ! I The ideas and possibilities seem as vast as

| the lend they inhabit. "Every year, my wife
end | come up with a Mew Year's resolution

| that get us & little further. Thiz year it was
'Eliminate, Automate end Delegate.” Cwr
favourite saying when people ask how we
sccomplish all we do iz it's like a duck on
water._. looks calm on the surface but undar-
neath, we're treading water like crazy!”

i Treading water or not, the WWT Brewing Co.
iz swiftly becoming the pride of Canadas
J north. ®



